
National Hydropower Day 2023 Wrap-Up



Executive Summary

Editorial Mentions
The number of times Hydro Day messaging 
appeared in articles

382

Broadcast News Mentions
The number of mentions on broadcast 
news

8

Government Engagement
Number of Twitter posts from Federal and 
State government officials

19

Articles on Social Media
Number of times articles about National 
Hydropower Day were shared on social 
media

396



Federal & State 
Engagement

Industry Arranged Tours
Two industry members (Tacoma PUD 
and NorthWestern Energy) invited 
and organized tours for their 
members of Congress

Theme Utilization
Dept. of Energy and Members of 
Congress used the “Hydropower is 
Key” theme, as well as the social 
media toolkit

Continuing Dialogue
National Hydropower Day provides 
another opportunity to reach out to 
Congressional offices and educate 
them about hydropower, acting as a 
starting point for further advocacy



Industry 
Engagement

Industry Shared Their Stories
Industry took to social media and 
shared stories about their work in 
hydropower 

Press Releases
Various hydropower industry 
members published press releases in 
celebration of National Hydropower 
Day, highlighting their assets and 
community work.

Theme Utilization
Industry used the “Hydropower is 
Key” theme and expanded on it by 
adding unique perspectives and 
images of their own hydro assets



Looking Forward to #HydroDay 2024!
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